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TracyGerber
Distinction:Co-managing
shareholder ofGreenbergTraurig’s
WestPalmBeach office

Placeofbusiness:WestPalm
Beach

ByMaryThurwachter
Special to The Palm Beach
Post

Mother knows best. It
certainly was true for at-
torney Tracy Gerber,
whose businesswoman
mom gave her an import-
ant bit of career advice
early on.

“My mother always
told me to do what I love
and it would never seem
like work,” the lawyer
said. “I love what I do.”

Becoming a lawyer
didn’t occur to Gerber
until college.

“I was a history major
and thought I would be-
come a history profes-
sor,” she said. “I liked
writing and I liked speak-
ing.” Her mentor in col-
lege suggested her skills
would serve her well as a
lawyer and her mom ap-
proved of the choice, too.

“I especially love try-
ing cases,” Gerber said.
“I’m a people person and
I love to solve problems.”

Gerber recently be-
came co-managing share-
holder of Greenberg
Traurig’s West Palm
Beach office.

She represents major
broker-dealers in FIN-

RA arbitrations, regu-
latory proceedings and
state and federal courts.
As lead counsel in the de-
fense of financial services
firms, she has litigat-
ed numerous sales prac-
tice and employment cas-
es involving millions of
dollars in controversy.
She also serves as the ad-
ministrative shareholder
of the firm’s Palm Beach
North office.

Gerber left the law firm
world for two years af-
ter her second child was
born, choosing to focus
on litigation consulting
and working part-time as
an arbitrator. When Ger-
ber later joined Green-
berg Traurig in 2002, she
was one of the pioneers
in flexible working ar-
rangements. She spent
four years working part-
time, allowing her to bet-
ter juggle the responsi-
bilities of raising three
daughters. At the same
time, she managed to
build her reputation as a
securities litigator.

Gerber returned to
full-time status in 2006
and then became a part-
ner in January 2009. Be-
fore her recent promo-
tion, she served as the ad-

ministrative shareholder
for Greenberg Traurig’s
West Palm office.

Her family first moved
to Palm Beach County
when she was a teenager.
She graduated from Palm
Beach Gardens High
School. Her husband,
Jonathan D. Gerber, is al-
so a judge on the 4th Dis-
trict Court of Appeal.

“I travel a lot and have
a demanding schedule,”
she said. “My husband
keenly understands that.
He’s on the bench and
has a better schedule.
I couldn’t do what I do
without his support.”

marytg@bellsouth.net
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Tracy Gerber’s favorite quote

‘Define success on your own terms, achieve it by your own rules,
and build a life you’re proud to live.’

— Anne Sweeney, president of Walt Disney

Age:43.

Education:B.A. inhistory,Tulane
University; J.D.withhonors,
UniversityofFlorida.

Personal:Marriedwith three
daughters (ages17,15and11);
lives inPalmBeachGardens.

Hobbies:Travel, theaterandmah-
jongg.

Careerhighlights: “In2010, I
successfullydefendedoneofthe

largestemploymentarbitrations
everfiledbeforeFINRA(the
Financial IndustryRegulatory
Authority).The formeremployee
plaintiffswereseeking$232
million inconnectionwith their
managementofmultibillion-dollar
escrowaccounts.TheFINRA
arbitrationpaneldismissed the
claimsoutright,and thedecision
was reported in theWall Street
Journal.Thiswasacareer-changing
case formebecause it raisedmy
profilenationallyasadefense lawyer
forbrokeragefirms.”

TRACYGERBER
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TracyGerber recently becameco-managing shareholder ofGreenbergTraurig’sWest PalmBeach office.She helped her
firmestablish flexibleworking arrangements after the birth of her second child. DAMON HIGGINS / THE PALM BEACH POST

vices Corp., whose hotel
portfolio includes both
the Courtyard and Gar-
den Inn brands. “That’s
where people spend
more money.”

Although the consult-
ing company PKF Hospi-
tality Research predict-
ed in a March forecast
that occupancy rates at
U.S. hotels would reach
pre-recession levels this
year, lenders are still cau-
tious about financing
new construction.

In this investment cli-
mate, select-service proj-
ects are favored because
they are easier to build.
In urban areas, an added
bonus is that select-ser-
vice hotels take up less
physical space than a
full-service hotel, an ad-
vantage in markets where
land is scarce and real es-
tate is expensive.

“Many of these new
rooms are select ser-
vice,” said Scott Berman,
U.S. hospitality and lei-
sure practice leader at
PricewaterhouseCoo-
pers. “They’re cheaper to
develop, quicker to build
and generally have a fast-
er pace to profitability.”

“Why these work in the
urban location is there’s

a lot of support structure
around the hotel,” said
Brian McGuinness, senior
vice president for special-
ty select brands and glob-
al brand leader at Star-
wood Hotels.

A hotel doesn’t need a
restaurant if guests can
pull up crowdsourced re-
views on Yelp or another
smartphone app and find
a local restaurant nearby,
for instance.

Eight of the 17 new ho-
tels Starwood added last
year to its select-service
Four Points by Sheraton
and Aloft brands were in
urban areas.

“We have roughly 22
hotels approved since
June of last year, primar-
ily new builds, virtual-
ly all what we’d consider
urban,” said Eric Jacobs,
chief development offi-
cer for select-service and
extended-stay brands for
Marriott International.

“It’s going to provide
significant growth for us
in these urban markets,
meeting the needs of this
next-generation travel-
er.”

It’s not only young-
er travelers filling those
beds. The appeal of these
simpler hotels crosses de-
mographic lines.

“Often it has to do with
wanting a certain amount
of service, but not over-

paying for services
I’m not going to use,”
said Laura MacPhail, a
56-year-old management
consultant to the food
service industry.

Although her age
puts her at the lower
end of the baby boomer
age bracket rather than
the under-35 group se-
lect-service hotels are
courting aggressively,
MacPhail said a Court-
yard hotel worked well
for her when she visited
Chicago last fall.

“It’s got a comfort-
able lobby, the location
is great, you can walk to
bars and restaurants, and
it’s easy to get a cab. I’d
much rather spend $200
than $400 in that situ-
ation,” she said. “And
they’re adding the style
elements so you’re not
feeling like you’re staying
in a budget place.”

Jeff Cotrupe, a busi-
ness consultant, said that
although he often stayed
in full-service hotels, he
was a repeat guest at the
Aloft Silicon Valley in
Newark, Calif., where the
atmosphere encourag-
es social interaction and
networking.

“You tend to meet
like-minded people
there,” he said. “I’ve
made some business con-
tacts there.”

Hotels
continued from D1

MARTINCOUNTY
PERMITS
716 ColoradoAve., Stuart. Alter-
ations by Benchmark III Corp. for
Asbury 716 LLC. Value: $314,000
2506S.E. Federal Highway,
Stuart. Alterations by Hepler
Construction for SPC Regency
LLC. Value: $115,000

PALMBEACHCOUNTY
PERMITS
2916 State Road 15, Belle Glade.
Alterations by Trillium Construc-
tion for Palm Beach County.
Value: $1,229,000
10701 S.Military Trail, Boynton
Beach. New construction by
Herman Construction Services
for Saint Vincent de Paul Regional
Southeast. Value: $3,720,000
12751 HagenRanchRoad, Boyn-
ton Beach. Alterations by Cardinal
Contractors for Palm Beach
County. Value: $448,000
13026 Jog Road, Delray Beach.
Alterations by Cardinal Con-

tractors for Palm Beach County.
Value: $224,000
3307 S. Jog Road, Greenacres.
New construction by K and M
Commercial Construction for
Globex Investment Group.v Value:
$957,000
16749 Jupiter FarmsRoad, Jupi-
ter. New construction by Cedars
Electro-Mechanical for Palm
Beach County. Value: $347,900
3101 PGABlvd., No.Q-228, Palm
Beach Gardens. Alterations by J.
McLauchlin and Co. for Gardens
Venture. Value: $400,000
4215 Burns Road,No. 200, Palm
Beach Gardens. Alterations by
Prestige Construction and Devel-
opment for ORCO3 LLC. Value:
$400,000
4400PGABlvd., No. 600, Palm
Beach Gardens. Alterations by
Anderson Moore Construction
Corp. for Admiralty Acquisition.
Value: $137,500
2956Pinehurst Drive,West
Palm Beach. New construction
by MWH Constructors Inc. for

Palm Beach County. Value:
$12,000,000
14700BarlettaWay, Palm
Beach. New construction by Sea
Bee Construction and Develop-
ment for Investors Asset Acquisi-
tion. Value: $648,900
2956Pinehurst Drive,West
Palm Beach. Alterations by Car-
dinal Contractors for Palm Beach
County. Value: $224,000
901Old Dixie Highway, Teques-
ta. Alterations by TLC Diversified
for Village of Tequesta. Value:
$530,500
225 S.U.S.Highway 1, Tequesta.
Alterations by Weiler Homes
for Tequesta Investors. Value:
$165,000
3200State Road 7,Wellington.
New construction by MG3 Devel-
oper Group for S.R. 7 Inc. Value:
$5,400,000
2793 S. State Road 7,No. 100,
Wellington. Alterations by F.G.
Constructors for W.& W.V. LLC.
Value: $250,000
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EricHoltz,ChFC,CASL

POST-RETIREMENTPLANNING

SeemanHoltz
301 Yamato Road, Suite 2222
Boca Raton, FL 33431
(561)241-3121 or (800)325-8907
www.seemanholtz.com
info@seemanholtz.com

Start small
Question: I’ve beenmeetingwith

several advisors to learn about some
of the options that are available
today. How can I determinewhich are
the best?

Answer:Numerous quality
products and investments are
available in themarketplace today.
First, determinewhat you are
looking for.We feel it is important
to understandwhat this position
is supposed to be doing for you—
youmay need income,want to earn
a higher yield thanwhat you are
currently getting, keep yourmoney
where you can get at it anytime,
or reduce your taxes.We typically
explain to clientswhatwe look for in
specific financial situations and then
which opportunities to consider, and
which to avoid.
Many retirees don’t really have

a good ideawhat they should be
looking for. They are only comfortable
withwhat they know. If they like
bonds; they like bonds. If they like
CDs; they like CDs. If they like equities
— you get the picture.
Right now,many retirees are

“kicking the tires”with new advisors
and options they are not familiarwith.
Realize thatmost advisors are

simply trying to sell a product,
whether it make sense for you or not.
That’s okay, but you can get confused
or caught upwhen they are doing
their pitch and lose sight ofwhat you
should be looking for.Make sure you
take a step back and view the big
picture and,most of all, start small.
SeemanHoltz is a comprehensive post-retirement
planning companywith 18 offices in 12 states across the
country. Visit us online to order any of our free reports.
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The views and opinions expressed in ‘Ask theAdvisors’
are solely those of the advertisers.

Ask theAdvisors

Do you provide
professional
financial advice?
With our Ask the Advisors
program, you can write a weekly

column about your area of

expertise.

Many readers need assistance

with retirement and/or estate

planning, financing their

children’s college education,

minimizing income taxes, and

with a host of other reasons.

They’ll look upon you as the

expert to call for help.

There is room for only four

Advisors in this program. So

please contact Contact Ellen
Palmer at (561) 820-4389 or
e-mail epalmer@pbpost.com

for details on how to become a

weekly contributor to Ask the

Advisor!

Tracy Gerber
Distinction:   
Co-managing shareholder 
of Greenberg Traurig’s West 
Palm Beach office
Place of business:  
West Palm Beach
By Mary Thurwachter
Special to The Palm Beach Post

Mother knows best. It certainly was true 
for attorney Tracy Gerber, whose busi-
nesswoman mom gave her an important 
bit of career advice early on. 

“My mother always told me to do what 
I love and it would never seem like work,” 
the lawyer said. “I love what I do.” 

Becoming a lawyer didn’t occur to 
Gerber until college. 

“I was a history major and thought I 
would become a history professor,” she 
said. “I liked writing and I liked speaking.” 
Her mentor in college suggested her skills 
would serve her well as a lawyer and her 
mom approved of the choice, too. 

“I especially love trying cases,” Gerber 
said. “I’m a people person and I love to 
solve problems.” 

Gerber recently became co-managing 
shareholder of Greenberg Traurig’s West 
Palm Beach office. 

She represents major broker-dealers 
in FINRA arbitrations, regulatory pro-
ceedings and state and federal courts. As 
lead counsel in the defense of financial 
services firms, she has litigated numer-
ous sales practice and employment cases 
involving millions of dollars in controver-
sy. She also serves as the administrative 
shareholder of the firm’s Palm Beach 
North office. 

Gerber left the law firm world for two 
years after her second child was born, 
choosing to focus on litigation consult-
ing and working part-time as an arbitra-
tor. When Gerber later joined Greenberg 
Traurig in 2002, she was one of the pio-
neers in flexible working arrangements. 
She spent four years working part-time, 

allowing her to better juggle the respon-
sibilities of raising three daughters. At the 
same time, she managed to build her rep-
utation as a securities litigator. 

Gerber returned to full-time status in 
2006 and then became a partner in Janu-
ary 2009. Before her recent promotion, she 
served as the administrative shareholder 
for Greenberg Traurig’s West Palm office. 

Her family first moved to Palm Beach 
County when she was a teenager. She 

graduated from Palm Beach Gardens 
High School. Her husband, Jonathan D. 
Gerber, is also a judge on the 4th District 
Court of Appeal. 

“I travel a lot and have a demanding 
schedule,” she said. “My husband keenly 
understands that. He’s on the bench and 
has a better schedule. I couldn’t do what 
I do without his support.” 

marytg@bellsouth.net

Tracy Gerber recently became co-managing shareholder of Greenberg Traurig’s West 
Palm Beach office. She helped her firm establish flexible working arrangements after the 
birth of her second child.  DAMON HIGGINS / THE PALM BEACH POST

Tracy Gerber’s favorite quote

‘Define success on your own terms, achieve it by 
your own rules, and build a life you’re proud to live.’

— Anne Sweeney, president of Walt Disney
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